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Presentation materials and video replay will be provided within one 
week. 
 
Have questions? Use the questions panel        – we’ll field them as we 
go and during the Q&A recap at the end of the call.   
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Today’s	
  Agenda	
  

Defining	
  Iden0ty	
  Crimes	
  

Current	
  State	
  of	
  Check	
  Fraud	
  	
  

Check	
  Fraud’s	
  Effects	
  

Responding	
  to	
  Check	
  Fraud	
  

Q&A	
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How	
  Do	
  We	
  Define	
  IdenLty	
  Crimes?	
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Lost/Stolen	
  PII	
  
(Personally	
  Iden0fiable	
  Informa0on)	
  

Payment	
  Fraud	
   IdenLty	
  TheQ	
  



IdenLty	
  Crime	
  Examples	
  

Lost	
  /	
  Stolen	
  PII	
  
(creden0als,	
  documents,	
  accounts	
  and	
  devices	
  compromised)	
  

•  Vic0m	
  of	
  a	
  data	
  breach	
  
•  Lost	
  mobile	
  phone	
  /	
  wallet	
  /	
  checkbook	
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How	
  are	
  they	
  different?	
  

Payment	
  Fraud	
  
(use	
  of	
  vic0m’s	
  financial	
  vehicles	
  to	
  steal	
  funds)	
  

•  Using	
  a	
  stolen	
  ATM/debit	
  card	
  to	
  make	
  unauthorized	
  withdrawals	
  	
  
•  Using	
  a	
  stolen	
  check	
  to	
  fraudulently	
  withdraw	
  funds	
  	
  

IdenLty	
  TheQ	
  
(use	
  of	
  the	
  vic0m’s	
  name,	
  along	
  with	
  SSN	
  or	
  other	
  PII)	
  

•  Taking	
  out	
  loans	
  in	
  the	
  vic0m’s	
  name	
  
•  Opening	
  a	
  bank	
  account	
  or	
  credit	
  card	
  in	
  the	
  vic0m’s	
  name	
  



Checks	
  Are	
  the	
  #1	
  Source	
  of	
  Payments	
  Fraud	
  

Source:	
  2015	
  Associa0on	
  for	
  Financial	
  Professionals	
  Payments	
  Fraud	
  and	
  Control	
  Survey,	
  
Report	
  of	
  Survey	
  Results	
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77%	
  

34%	
  

27%	
   25%	
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Checks	
   Corporate/commercial	
  
credit	
  cards	
  and	
  debit	
  

cards	
  

Wire	
  transfers	
   ACH	
  debits	
   ACH	
  credits	
  

Payment	
  Method	
  Subject	
  to	
  A^empted	
  or	
  Actual	
  Payments	
  Fraud	
  in	
  2014	
  
(Percent	
  of	
  Organiza0ons	
  Subject	
  to	
  A_empted	
  or	
  Actual	
  Payments	
  Fraud)	
  

All	
  

Revenue	
  Less	
  than	
  $1	
  Billion	
  

Revenue	
  at	
  Least	
  $1	
  Billion	
  



Payments	
  Fraud	
  Is	
  Persistent	
  and	
  Prevalent	
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   Source:	
  2015	
  Associa0on	
  for	
  Financial	
  Professionals	
  Payments	
  Fraud	
  and	
  Control	
  Survey,	
  
Report	
  of	
  Survey	
  Results	
  

11%	
  

61%	
  

28%	
  

Change	
  in	
  Prevalence	
  of	
  Payments	
  Fraud	
  in	
  2014	
  Compared	
  to	
  2013	
  
(Percentage	
  Distribu0on	
  of	
  Organiza0ons	
  Subject	
  to	
  A_empted	
  or	
  Actual	
  Payments	
  Fraud)	
  

Increased	
  

About	
  the	
  same	
  

Decreased	
  



Payments	
  Fraud	
  Can	
  Be	
  Costly	
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•  Checks	
  are	
  the	
  biggest	
  target	
  for	
  those	
  commidng	
  payments	
  fraud1	
  

•  Checks	
  are	
  the	
  primary	
  payment	
  form	
  targeted	
  by	
  fraudsters	
  

•  77%	
  of	
  survey	
  respondents	
  indicate	
  that	
  checks	
  were	
  targeted	
  at	
  their	
  companies2	
  

•  Larger	
  transacLons	
  are	
  made	
  by	
  check1	
  

1	
  Javelin	
  2011	
  State	
  of	
  the	
  Check	
  
2	
  2015	
  AFP	
  Payments	
  Fraud	
  and	
  Control	
  Survey	
  

$1,165.00	
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Check	
  Fraud	
  Affects	
  Your	
  Important	
  Account	
  Holders	
  

Nielsen	
  2014	
  Check	
  Buyer	
  Behavior	
  Study	
  –	
  not	
  yet	
  published	
  9	
  

As	
  Income	
  Increases,	
  So	
  Does	
  Check	
  Use	
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18	
  –	
  34	
   35	
  –	
  54	
   55+	
  

Low	
  Income	
  

High	
  Income	
  

Age	
  /	
  Income	
  by	
  Check	
  Usage	
  



Shouldn't	
  We	
  Be	
  More	
  Concerned?	
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Types	
  of	
  Fraud	
  –	
  Most	
  Concerned	
  With	
  

Check	
  Fraud	
  

29%	
  
Percent	
  of	
  Total	
  Fraud	
  Loss	
  by	
  Category	
  

Check	
  Fraud	
  

18%	
  



Check	
  Fraud	
  Can	
  Be	
  Overwhelming	
  and	
  Damaging	
  

• Financial	
  and	
  emo0onal	
  distress	
  

• Loss	
  of	
  trust	
  and	
  confidence	
  in	
  financial	
  ins0tu0on	
  	
  
• Costly	
  and	
  difficult	
  to	
  regain	
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Check	
  Fraud	
  Can	
  Cause	
  Account	
  Holders	
  to	
  Change	
  
Financial	
  InsLtuLons	
  and	
  How	
  They	
  Make	
  Payments	
  

0%	
   5%	
   10%	
   15%	
   20%	
   25%	
   30%	
  

You	
  switched	
  forms	
  of	
  payment	
  

You	
  no	
  longer	
  bank	
  online	
  

You	
  switched	
  your	
  primary	
  bank	
  or	
  credit	
  union	
  

19.40%	
  

9.50%	
  

4.90%	
  

13.30%	
  

5.40%	
  

3.10%	
  

27.60%	
  

22.20%	
  

18.50%	
  

Checking	
  Account	
   Credit	
  Card	
   All	
  Consumers	
  

Source:	
  2015	
  Javelin	
  Strategy	
  &	
  Research	
  
	
  12	
  

As	
  a	
  result	
  of	
  being	
  a	
  fraud	
  vicLm,	
  are	
  any	
  of	
  the	
  follow	
  statements	
  true?	
  

(including	
  check	
  fraud)	
  



Resolving	
  Check	
  Fraud	
  Can	
  Be	
  Time-­‐Consuming	
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Fraud 	
   	
   	
   	
  	
  	
  	
  	
  ID	
  TheQ	
  

(i.e.	
  Credit	
  Cards)	
  
(i.e	
  	
  Checking	
  Acct	
  	
  

and	
  Checks)	
  

Source:	
  2015	
  Javelin	
  Strategy	
  &	
  Research	
  
	
  

Check	
  fraud	
  takes	
  2.5X	
  longer	
  to	
  resolve	
  than	
  credit	
  card	
  fraud	
  



Stay	
  Ahead	
  of	
  Check	
  Fraud	
  Curve	
  

Now’s	
  the	
  Lme	
  to	
  be	
  proacLve	
  
and	
  prepare	
  for	
  the	
  added	
  
burden	
  of	
  responding	
  to	
  
increased	
  check	
  fraud	
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Check	
  Fraud	
  Recovery	
  Support	
  	
  
When	
  Your	
  Account	
  Holders	
  Need	
  You	
  Most	
  	
  

●  White-­‐glove	
  check	
  fraud	
  recovery	
  for	
  your	
  checking	
  account	
  holders	
  

●  Addi0onal	
  fraud	
  recovery	
  support	
  for	
  your	
  internal	
  fraud	
  team	
  	
  

●  Peace	
  of	
  mind	
  for	
  your	
  most	
  important	
  account	
  holders	
  

●  Trust	
  and	
  confidence	
  in	
  your	
  financial	
  ins0tu0on	
  

●  Revenue	
  for	
  your	
  financial	
  ins0tu0on	
  with	
  every	
  check	
  order	
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CheckAssure	
  Provides	
  Added	
  Check	
  Fraud	
  Recovery	
  
Support	
  to	
  Your	
  Internal	
  Team	
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1	
  Up	
  to	
  $2,500	
  per	
  incident	
  
2	
  CheckAssure	
  is	
  available	
  for	
  up	
  to	
  12	
  months	
  from	
  the	
  date	
  the	
  check	
  order	
  is	
  shipped	
  
or	
  un0l	
  the	
  last	
  check	
  in	
  the	
  order	
  is	
  used,	
  whichever	
  comes	
  first.	
  

•  Discover	
  scope,	
  scale	
  and	
  triage	
  of	
  fraud	
  event	
  
•  Advancement	
  of	
  funds	
  within	
  72	
  hours1	
  

•  No-­‐cost	
  check	
  replacement	
  

•  Help	
  prevent	
  future	
  check	
  fraud	
  or	
  iden0ty	
  then	
  
•  Provides	
  12	
  months	
  of	
  con0nuous	
  resolu0on	
  
in	
  the	
  event	
  of	
  fraud2	
  

Account	
  holder	
  loyalty	
  
and	
  peace	
  of	
  mind	
  

Financial	
  
InsLtuLon	
  
•  Close	
  account	
  

•  Replace	
  checks	
  
•  Inves0gate	
  fraudulent	
  charges	
  
•  Reimburse	
  fraud	
  



17	
  

CheckAssure	
  Provides	
  Added	
  Check	
  Fraud	
  Recovery	
  
Support	
  to	
  Your	
  Internal	
  Team	
  	
  

CheckAssure	
  goes	
  beyond	
  your	
  financial	
  ins0tu0on’s	
  resolu0on	
  process	
  to:	
  

Discover	
   Isolate	
   Help	
  Prevent	
  

•  Scope,	
  scale	
  and	
  triage	
  of	
  the	
  
fraud	
  event	
  

•  Review	
  other	
  accounts,	
  online	
  
ac0vi0es,	
  password	
  storage	
  
and	
  security	
  

•  Discuss	
  online	
  social	
  ac0vity	
  	
  
•  Add	
  account	
  holders	
  to	
  
Do-­‐Not-­‐Call	
  registry	
  	
  

•  Place	
  fraud	
  alerts	
  

•  Discover	
  scope,	
  scale	
  and	
  triage	
  of	
  fraud	
  event	
  
•  Advancement	
  of	
  funds	
  within	
  72	
  hours1	
  

•  No-­‐cost	
  check	
  replacement	
  

•  Help	
  prevent	
  future	
  check	
  fraud	
  or	
  iden0ty	
  then	
  
•  Provides	
  12	
  months	
  of	
  con0nuous	
  resolu0on	
  
in	
  the	
  event	
  of	
  fraud2	
  

Account	
  holder	
  loyalty	
  
and	
  peace	
  of	
  mind	
  

Financial	
  
InsLtuLon	
  
•  Close	
  account	
  

•  Replace	
  checks	
  
•  Inves0gate	
  fraudulent	
  charges	
  
•  Reimburse	
  fraud	
  

1	
  Up	
  to	
  $2,500	
  per	
  incident	
  
2	
  CheckAssure	
  is	
  available	
  for	
  up	
  to	
  12	
  months	
  from	
  the	
  date	
  the	
  check	
  order	
  is	
  shipped	
  
or	
  un0l	
  the	
  last	
  check	
  in	
  the	
  order	
  is	
  used,	
  whichever	
  comes	
  first.	
  



How	
  CheckAssure	
  Works	
  

●  CheckAssure	
  will	
  be	
  part	
  of	
  your	
  personal	
  check	
  product*	
  

●  Check	
  buyers	
  are	
  no0fied	
  that	
  CheckAssure	
  is	
  in	
  place	
  from	
  the	
  date	
  their	
  order	
  is	
  shipped	
  

●  No0ce	
  of	
  services	
  included	
  with	
  the	
  order	
  	
  

●  CheckAssure	
  logo	
  printed	
  on	
  eligible	
  checks	
  	
  

*CheckAssure	
  will	
  be	
  added	
  to	
  full	
  personal	
  check	
  packages	
  for	
  wallet	
  
and	
  wallet	
  duplicate	
  check	
  products.	
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Q	
  &	
  A	
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Debra	
  Corwin	
  
Vice	
  President,	
  Security	
  Solu0ons	
  Product	
  Marke0ng,	
  
Harland	
  Clarke	
  
	
  

Laura	
  Bruck	
  
Vice	
  President,	
  Marke0ng	
  &	
  Solu0on	
  Strategy,	
  	
  
EZShield	
  Fraud	
  Protec0on	
  

linkedin.com/company/Harland-­‐Clarke	
  

twi_er.com/HarlandClarke	
  

youtube.com/user/HarlandClarkeCorp	
  

www.HarlandClarke.com	
  

Type	
  your	
  quesLon	
  in	
  the	
  quesLons	
  panel	
  
Raise	
  your	
  hand	
  to	
  ask	
  quesLons	
  by	
  phone	
  

PresentaLon	
  materials	
  and	
  video	
  replay	
  
will	
  be	
  provided	
  within	
  one	
  week.	
  
	
  
Visit	
  www.HarlandClarke.com/Webcasts	
  
for	
  this	
  and	
  previous	
  events.	
  



Thank	
  You	
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